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ANOVA is a truncated form for Analysis of Variance which is a statistical test under inferential statistics (Blanca Mena et al., 2017). It is classified as a hypothesis test using the F-test statistic and distribution associated with alpha level of significance to determine the validity of the null hypothesis. The term treatment is used to indicate the number of independent variables in a model. ANOVA tests are mostly associated with data from simple experimental designs. Treatments are the independent variables in an experiment.
In a business setup, treatments can be a randomly selected group of participants and assigned to view advertisements of a given product. They are required to see only one of the three advertisements and respond to questions on their likelihood to purchase the product due to the advertisement through a Likert scale (Masanovic, 2018). The other treatments will be represented by the other two groups who viewed the other two different advertisements. Therefore we will end up with three treatments for each group that viewed a different advertisement for the product.
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